Advertising – Art in Advertising: (s07)

New-Advertising in Art    

(Think of the hype for the Super bowl) 

Print, TV, Billboard, video, web page, phone? and other advertising media due _____, 

Find advertisement in any format (see above) and do the Feldman method/ modified as listed below. Attach the image if print media; may use image from web site, if other (TV ) describe in detail and may submit a sketch. (Cut and paste the following into a word document so you can add your answers- typed to submit) See specifics below: 

1. Describe: a. Identify product marketing. b. Does the ad/image visually identify the product (can you see the product in the ad)? C.If not, how is the connection or what is the connection to the product?. If product is shown, is it prominent and/or the focal point? 

2. Analyze elements & principles: a. Identify specific elements used (lines, shapes, form, color, light & dark -value), texture, time, motion) b. identify principles used (example, symmetrical balance) Balance, Scale & proportion, Emphasis & Focus, Repetition and Rhythm, Unity and variety.) c. How are the elements and principles used to get your (the viewers-potential purchasers) attention? To focus your attention to/on the product? 

3. Interpret- write a paragraph on persuasive powers and relationship of visual images to selling the product- is the ad appealing to you?. (What is appealing to you, done to get you to want to have/buy the product!!!!!!!?. 

4. Evaluate: Write a paragraph on the persuasive powers of the ad/ image and relationship of visual images to selling the product. (Think in terms of the "target audience") Who might want /buy the product? Is the ad successful for the "target" audience? 

