
IT4723 Module 3 – Constitutional Law and US Commerce
In this chapter, we will discuss the federal U.S. Constitution and how it affects businesses. Specifically, you should be able to answer the following questions:
1. What are the main purposes of the U.S. Constitution?
2. How does the Constitution grant authority to the government to regulate business?
3. How does the Bill of Rights provide basic civil liberties to all persons in the United States?
4. How do due process and equal protection operate to constrain governments from acting unfairly?

Reading and Research
Creative Commons Open Source Textbook The Legal and Ethical Environment of Business, Saylor Academy, 2012:
Chapter 5: Chapter 5 - US Constitution
ECommerce Law: E-Commerce Laws
Article Supreme Court Decision: E-Commerce: Supreme Court Decision
Apple Leads Battle in E-Commerce in CA: Apple Leads Battle in E-Commerce in CA
YouTube Video - Constitutional Law, Articles & Federalism: Constitutional Law, Artlcles & Federalism
YouTube Video – Commerce Clause: Commerce Clause
YouTube Video – Contemporary Commerce Clause: Contemporary Commerce Clause

Research: Constitutional Law and Commerce Law.  
[bookmark: _GoBack]Assigned Work to Turn In to Online Course (Assignment 3):   (Modified Assignments similar to those below may be substituted – Any combination of Discussion/Assignment/Group Assignments)
Remember to use proper citations (MLA or APA) in your documents.
1. Research starting an online business selling goods.  What are at least 5 things you need to make sure you understand before selling your first item online to be compliant with regulations? Explain each one of these and why they are important; including examples/scenarios.   
2. Research the laws related to online reviews –what is allowed and what are the stipulations?  Who regulates online reviews? What is the punishment for not following the rules? Write at least 2 pages discussing what you have found and your conclusions about all the questions previously posed.  
3. Research list optimization techniques regarding reviews online.  Describe how these tools work and state the pros and cons of how these can affect consumers and businesses.  
